
DO YOU KNOW

PROTEIN — 4 hardboiled eggs

CALCIUM —
  36½ cups of raw kale  
(about 7 bunches)

PHOSPHORUS — 2½ cups kidney beans

POTASSIUM — 3 small bananas

VITAMIN D —
  6.6 ounces of sardines  
(about 15 sardines)

RIBOFLAVIN — 1 cup of almonds

VITAMIN B12 —
  1 pound pork chops, broiled 
(about 3, 6-ounce chops)

VITAMIN A — 2 cups of cooked green beans

For more information about dairy nutrition, visit  
www.nationaldairycouncil.org 

Source: U.S. Department of Agriculture, Agricultural Research Service, 
Nutrient Data Laboratory. USDA National Nutrient Database for 
Standard Reference, Release 28. Version Current: September 2015.C
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CHICAGO
‘Undeniably Dairy’
campaign launched

Dairy industry leaders are 
launching a campaign to elevate 
consumer trust in all that is good 
about dairy. The multi-faceted, 
multi-year “Undeniably Dairy” 
campaign was rolled out on June 1, 
in conjunction with World Milk Day 
and the 80th annual celebration of 
“National Dairy Month.”

Campaign delivery will rely 
heavily on social media and television, 
with videos and “teasers” to engage 
consumers. Marketing campaigns will 
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be featured on the Food Network and 
Cooking Channel in June. A variety 
of multimedia content will remind 
people of the starring role dairy plays 
in life’s special moments while also 
sharing how the industry continues 
to evolve and spotlighting farmers’ 
contributions to the community.

There will be opportunities for 
dairy farmers, processors, marketers 
and others to “amplify” messages 
through social media. “Moo Memes” 
will be distributed on Mondays, and 
there will also be on-farm events.

One primary focus of “Undeniably 
Dairy” is to reopen the dairy barn 

doors and let consumers back in, 
reassuring consumers that farmers 
can be trusted, said Amber Horn-
Leiterman, Wisconsin dairy farmer 
and chairperson of the National Dairy 
Promotion and Research Board.

Continued on page 10

MIDEAST
Independent producers face 
marketing decisions

Dairy Marketing Services, the 
marketing arm of Dairy Farmers of 
America (DFA), has given about 225 
independent milk producers in its 

Milk has long been touted for its many nutritional benefits. This is why 
the farmer-founded National Dairy Council and many leading health 
organizations endorse its role in the diet. 

But, people who look to other options to replace what milk delivers  
may be forced to pack more into their diet – and grocery cart –  

than they realize. 

Three 8-ounce cups of milk provides as much of each nutrient as:
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A TRIPLE THREAT FOR AG COMMODITIES.

Learn more at trinitytrailer.com or call 1.800.235.6577 today.

LIGHTER.
STRONGER.
FASTER.

FLEXIBLE INNOVATION

Built with high strength stainless steel,  Agri-Flex’s unique 
design allows for a full  36 degrees of flex, time after time .

Agri-Flex™ Trailers replace your chain drag, side dump and shuffle floor units with a lighter, 

flexible, more versatile, stronger and faster unloading trailer. A trailer with true 

four-season capabilities. One trailer can do it all.  

AGRI-FLEX TM

Call today or visit us online to learn more.

888-387-1005 
www.haybuster.info

CMF-830 VERTICAL MIXER
• Heavy-duty 88” twin screw augers 

mix rations fast
• Large 830 cu. ft. feed capacity with 

standard extension
• Large front-center unloading door
• 36” discharge conveyor unloads left 

or right

“MIX MASTER” AKA: THE CMF-830 VERTICAL MIXER

Find us on Facebook and view products 
in action on our YouTube channel!

• Four-point scale
• HD axles are oscillating to provide 

smooth, even travel through rough 
feed lots
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WITH 88” AUGERS.

CASH REBATE 
$3,000 

HELP
WANTED

Founded in 1983  |  CA Lic# 441690

Sunworks is experiencing tremendous growth in 
the agricultural solar industry. We’re looking for 

individuals who have a vested interest in the world 
of agriculture to join our project development team. 

This position requires someone who has deep-rooted 
experience in farming, orchard cultivation, 

tree nut processing or sales. You will be able to help 
us grow our existing book of business and contacts 

within the dairy, farming, industrial, and large scale 
processing industries. If you’ve lived and worked 

in the agricultural community, then come join us and 
help the industry flourish with solar power. 

Please contact us for more information. 

844.871.9185  |  info@sunworksusa.com
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